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Watching a movie in the media room of this
Hidden Hills home is a heavenly experience—and it’s
got the ceiling to prove it

CLOUDNINE

BY ANDERSON JONES
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ef to put in a DVD, “We just watch TV.” says Gibson. “It's fantastic. And the

kids love sleeping in there”

Bliss describes his company as a turnkey operation that can deliver a ded-
icated theater like the Gibsons® in about 16-20 weeks, “We can build a house,”
he says. Good to know should you want to add a house to your screening
room. And Robert's partner and brother Gearge runs the company's automation
division, building so-called “smart houses,” without thermostats, light switch-
es of visible speakers. They recently wired a %65 million vacation house in
Telluride, Colorado, for the president of Broadcom, with 85 miles of cable,
which includes the fiber running through the %5 million screening room
designed by Robert.

Kurt and Amy didn’t have to spend that kind of money to create the
media room of their dreams. And it looks like just another part of the
Gibson's ranch-style, all-American bome., * wanted it 1o have a Ralph Lauren
feel,” says Amy.

Bliss adds, “Everything in the house had a rustic look. She wanted a very
Aspen feel”

But those deeply stained paneled walls and cabinets built by Bliss' team
specifically to the room's hefty dimensions—23 feet deep by 19 feet wide
conceal acoustic insulation. You'd never know that the space once housed the
family’s formal dining room before 2 $140,000 renovation that transformed it

into a media palace, “When Robert came over, we were originally gong to have
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the theater in our bedroom,” says Amy, “and then we brought him downstairs.”

The room has a regal air because of its show-stopping feature: an airy
hand-painted domed ceiling. But don't think the Sistine Chapel. Amy commis-
sioned William Rogers, the artist who conceived the relief paintings of clouds
and seraphim for the Forum Shops' ceiling at Caesar's Palace in Vegas, to cre-
ate an original concept for her theater. “I originally had seen the clouds in a
magazine, and that"s how we got to Robert and that was the one thing | want-
ed,” she says. “Even more than the theater!™ She got her wish: Rogers ereat-
ed a vision of a glarious setting sun among billowing amber clouds with a rich
cobalt background.

“For most families, the screening room is the centerpiece of the housa,”
says Bliss. “It’s like a car that's never driven. But this family is in there four to
five howrs a day. They use the hell out of it. They love it."

That means the Faroudja projector Bliss installed must stay warm illumi-
nating 2 Stewarn microperforated screen that hides a wall of sound—just like
thase hanging in a commercial movie house. Those tiny holes in the screen
allow the seven hidden 8-inch Genelec speakers to literally flood the room with
sound, “The movie's dialogue sounds like it's coming right from their lips.”
says Bliss. A single subwoofer kicks up the bass. Bliss's team adjusts the
spund to the room's measurements so that the audio output performs to THX-
level criteria. “This room is maybe double that,” he says.

MNow, that's bliss! @



